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             The methodology that lets us  implement the Sociological Imagination in our work is neither the quantitative methodology nor the qualitative methodology, rather it is Intellectual Craftsmanship where we tailor the method to the study and not the study to the method. This is opposed to the work of Salesmen Technicians (as C. Wright Mills described them) who not only tailor their studies to preformed methods, and are restricted by the boundaries of method and "literature", they pick the official definitions of problems to study rather than letting their life experience guide them and therefore career advancement/grant getting takes precedence over "the problem" they are studying or their sociological work. This preoccupation with career and publishing reveals the alienation of the official sociologist from his/her field within a capitalist social structure.

                The "one size fits all" statistical model (as opposed to the craftsmanship approach) is borrowed by sociologists from economics. It views people as utility maximizing automatons. This is an over simplistic assumption which ignores the fact that cultural conditioning often ensures that the opportunity cost of the cultural choice is zero (regardless of the material worth or availability of alternatives), meaning that the alternative would result in social death, i.e. the opportunity cost of the non cultural choice is infinitely high. Your "rational choice" therefore becomes not having a choice at all. In contrast to such impersonal assumptions, the craftsmanship methodology (based on C. Wright Mills' Intellectual Craftsmanship appendix to the Sociological Imagination (1959)) ensures that personal experience becomes the beginning point of all social research, which keeps such research "real" and involves the acknowledgment on part of the researcher that concepts developed through social interaction (also known as language) are factually superior to the artificial operationalizations that often miss various dimensions of what is being measured (leading to issues of invalidity). It also acknowledges the fact that social consciousness is best developed through actual interaction within a society and not simply through your interaction with your pc as you go through data files.

Intellectual Craftsmen/women,

1. Use their life experience as the starting point of their study

2. Organize their life experience through "the file"- currently referred to as blogging, divided up into 5 segments, personal experience, professional activities, studies underway, studies planned and the "master section"- the major themes and problems as they see them in their epoch.

3. Think outside the box, developing a "playfulness of the mind" regarding theory and method and coming up with new concepts to understand phenomena. Not being restricted to or restricted by "the literature."

4. Cast their notions into types, typification and therefore thinking in terms of "imagined worlds", the ideal types, becomes an orientation frame.

5. Use and develop qualitative diagrams that connect the macro to the micro, the structure to the biography. This is described by C. Wright Mills as “the very grammar of the sociological imagination."

6. They extract major themes in their studies and view the problems through the prism of those themes.

7. They do not ignore history, without which any picture of structure or culture is myopic and quite erroneous regardless of the scientific clothing put on it by the statistical method.

8. They connect the macro to the micro, the structure's connection to individual biographies, translating personal troubles into public issues and public issues into personal troubles.

9. They understand what they are doing and therefore can present it in clear and easy to understand script so that non specialists can understand what they're saying as well.


In other words if you are doing ahistorical work (as in point in time statistical analysis) or if you are ignoring the structural links of individual (micro level) interaction, or if you have no idea about individual biographies and how they "reproduce" a historically formed structure of interaction, whatever it is you are doing it is not sociology as the classical "founders" of the field understood it. Work of substance requires originality and it is always done by the intellectual craftsmen/women, as in the case of the classical social scientists like Marx and Durkheim. Technical salesmen, the technicians that operate what Mills referred to as the "statistical mill" seldom attain the sociological imagination and therefore seldom become a force for social change.
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